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PURPOSE

The purpose to be achieved of this study is to find the influence of market orientation,
organizational learning, innovation and competitive advantage on business performance at small and
medium-sized companies in the border region of West Kalimantan. Previous studies have been done
by researchers have pretty much aimed at testing whether market orientation support the business
performance be superior (Lado at.al 2011). Research results that tests the powerful relationship
between market orientation with the business performance have many a Kirca at.al (2005). But there
were also research not supporting a positive relationship between market orientation of the business
performance. (Jaworski Kohli 2013). Based on the results of the analysis, competitive advantage can
be gained if SME’s are able to innovate based on a local capabilities. Innovation can be done well, if
SME’s are already market-oriented in formulating their business strategies.

METHODOLOGY

Research methods of course have to be consistent and correspond with the research objectives
to be achieved. This study aims to test hypotheses about causal relationships between one variable
with another variable, then the method in this research is the research methods including associative,
because it will test the relations between one variable with another variable that is causally.
Associative research models that were built are expected to explain the causal relationships among
variables are associated and simultaneously make the implications of the research can be used to
develop the science and problem-solving approaches, especially with regard to decision making for
leaders.

FINDINGS/ RESULT

On the test and been approved goodness of fit came to the conclusion that a model can be
received , this means that a model that is gained may used to test hypotheses the test which has been
such distribution shall be stipulated .Uses the method an estimation of the robust maximum likelihood
obtained a diagram of a nation lines of full a model the influence of aerospace space high market
orientation national access to justice strategy as well as limited markets and the learning process of
the organization of these pay rises on performance marketing via of innovation and the superiority
and dominion of competing as for variables reaches as high as an intermediary in the as seen in figure

Figure 1. Standardized Model
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Based on the results of the analysis , Competitive advantage proven to increase when SME’s
in the border region of West Kalimantan do innovation that based local capabilities. Similarly
innovation that based local capabilities it can be formed when SME’s have start oriented in the market
the objective and always do organization learning. When competitive advantage has owned, so
SME’s the border area of West Kalimantan would increase performance their business, so that the
economic growth in the border area of West Kalimantan not inferior to economic growth in neighbor
country. The dominant factor affecting business performance of SMES in the border areas of West
Kalimantan is how far the SME’s are able to have a competitive advantage. Competitive advantage
can be gained if SME’s are able to innovate based on a local capabilities. Innovation can be done
well, if SME’s are already market-oriented in formulating their business strategies.

The result of this research supported the porter that compete advantage aimed at to create
business performance it can be achieved through a strategy of differentiation and strategies excellence
the cost, the result of this research also supports opinion Bharadwaj et al (2013), where performance
marketing influenced / built by capabilities and competence the nucleus human resources in the
company which has capabilities: the value, step its existence difficult imitated and not can be replaced
by a competitor.

CONCLUSION

Competitive advantage proven to increase when SME’s in the border region of West
Kalimantan do innovation that based local capabilities. Similarly innovation that based local
capabilities it can be formed when SME’s have start oriented in the market the objective and always
do organization learning. When competitive advantage has owned, so SME’s the border area of West
Kalimantan would increase performance their business, so that the economic growth in the border
area of West Kalimantan not inferior to economic growth in neighbor country.

The dominant factor affecting business performance of SMES in the border areas of West
Kalimantan is how far the SME’s are able to have a competitive advantage. Competitive advantage
can be gained if SME’s are able to innovate based on a local capabilities. Innovation can be done
well, if SME’s are already market-oriented in formulating their business strategies.

REFERENCES

Bharadwaj Sundar G, P. Rajan Varadarajan dan John Fahy. (2013) : Sustainable Competitive
Advantage in Service Industries: A Conceptual Model and Research Propositions. Journal of
Marketing. Vol. 57 p. 83-99

Jaworski J. Bernard & Kohli Ajay K (2013) : Market Orientations : Antecedents and Consequences.
Journal of Marketing vol. 57 p. 53 - 70.

Kirca Ahmet H, Satish Jayachandran, dan William O Bearden. (2005) : Market Orientation: A Meta-
Analythic Review and Assement of its Antecedent and Impact on Performance. Journal of
Marketing. Vol. 69 p. 24-41

Lado Naro & Olivares AM (2011) : Exploring the link between Market Orientation and Innovation in
the European and US insurance Market. International Marketing Review Vol.18 no. 2 -
2011. p. 130-144.

Key Words : market orientation, organizational learning, innovation, competitive advantage,
business performance



