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ABSTRACT 

Border region for comparison border management of European Union and ASEAN neighboring 

countries are very important. At this time there a lot of problem in case of peoples who wants and 

visit a country for the reasons of tourism, study, working, and for living. So, many countries are 

facing problems by they are. So, the border regions is very important. But, the economy of 

European countries especially in western Europe is not always great, even more the increase of 

people from another country who works in West Europe can make the economy of the European 

Union have distractions. Furthermore, the economic burdens of many big countries in Europe must 

bear the foreigners or the expatriate from another country, although the citizens from big countries 

in Europe still have big unemployment rates. Except for the tourism sector, European countries 

have big amounts of tourists from all around the world. In addition, in the list countries which have 

a big tourist, four countries of the big ten countries are from the European Union. In the other, 

there are two countries from ASEAN on list big ten countries who have big international tourists, 

there are Malaysia and Thailand. For the reason, European Union have a policy for reduce borders 

to get an economic growth for having international tourists. Furthermore, the part of hospitality 

and tourism in European Union are very famous. More than half countries in European Union have 

hospitality and tourism, so the tourists can feel good when they travel to European Union countries. 
On the other hand, in ASEAN the hospitality and tourism is not as well developed as in the 

European Union. But the problems is that border regions should have good relation with the 

hospitality and tourism sector. At the point border is an obstacle for tourism and hospitality sector, 

so the country cannot gain a profit of tourism and hospitality sector. So, in this paper will talk 

about effacing a border to gain profit the sector tourism and hospitality by comparing the system 

and the data of European Union countries. Even, ASEAN cannot have a system Schengen like in 

European Union to get more tourist international visit their country. So, not only one or two 

countries which have benefits but the neighbors of country should have symbiosis between them 

to take benefit of borderless and make the economy of the region ASEAN higher comparing with 

the successful system of Schengen in European Union.  
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Introduction 

 

In the inside of organization ASEAN have 10 member states. There are Indonesia, Vietnam, 

Malaysia, Singapore, Lao PDR, Philippines, Brunei Darussalam, Cambodia, Myanmar, and 

Thailand. Each country in South East Asia separated by land or by sea. So, the border of each 

country in ASEAN countries have two types. It depends of their land geography. Furthermore, if 

the country have a neighbor’s country just separated of a land, it is hard to get a clear border. Even 

more, for the sector of tourism and hospitality is important to growing economy of a country. 

However, it is better to increase sector of tourism together with neighbor’s countries, inside the 

body of ASEAN they can learn from the organization European Union. At this time European 

Union have the borderless with each countries among them. Because, all of countries in the 

European Union body had agreements for borderless each countries to gaining much of tourists. 

So, if the people from outside European Union have a visa Schengen. They can go many countries 

in European, even there are many countries outside European Union such as, Norway and 

Switzerland which is not included in European Union organisation. They want to join with the 

schema of Schengen but Norway and Switzerland is not member countries in European Union. So, 

they understand how the benefit of Schengen.  

The schemas of Schengen areas can make tourist easily to travelling and get a hospitality from 

many countries in European Union. The tourists can choose easily the country which they can to 

travelling. For the example, a family from Asian countries travelling with their children. The first 

country in Europe which they want is France, but their children want to visit Germany. They will 

be able to go to two countries even go to another country in the Schengen Area because of  

agreements Schengen Area by European Union. But in ASEAN countries, they do not have the 

schemas of Schengen. The international tourists from country can hardly get to another in South 

East Asia country. Because, in South East Asia, especially in the organisation ASEAN they do not 

have agreements like Schengen Area, except for the people from within ASEAN countries who 

can easily travel to other ASEAN country members.  

Based on data from ASEAN Secretariat about tourism sector. It shows that ASEAN countries 

already receive high number of tourists from other ASEAN member states. But international 

tourist arrivals from other regions such as the United States, the European Union, South Asia, and 

Africa are still low. As well as countries in ASEAN have different regulations for visitor tourists. 

It depends by regulations member countries in ASEAN.  

 

 

 

 

 

 



 

 

Materials and Methods 

 

To know how the borders can affecting tourism and hospitality sector. Each ASEAN country have 

different visa regulations. For example, in 2016 the Indonesian government changed the visa 

regulations in order to increase international tourist arrivals from around the world. So, if the 

tourists want to visit Indonesia, at this time it is easier to go there than before. But the others 

countries in South East Asia especially inside the ASEAN organisations did not change their visa 

regulations to increase international tourist arrivals. Because of a political instability on their 

country so they felt reluctant to open their borders. And also by relations countries among others 

with neighbors in South East Asia is very important. Only a few countries in South East Asia 

which had changed their border to borderless in purpose of increasing tourists from around the 

world. 

Comparing with the successful to change border policy in region of European Union by Schengen 

Area Zone, had been increasing to international tourism in their region. And also, was increasing 

a sector in general touristic. So, this touristic had effecting others subsector such as, employment, 

hospitality in domain touristic was increased by borderless of Schengen Area in European Union. 

Even, in South East Asia the destination and panoramas of each countries are different. It is clearly 

that point positive of members of ASEAN countries to make settlement borderless such as 

Schengen in organization European Union. In fact of, schemas Schengen makes all members of 

the countries in European Union even outside European Union have had benefit from system of 

Schengen. 

Making borderless policy in ASEAN like Schengen in European Union is not easy. Because, each 

member in ASEAN should be together and have a commitment and give half of dignities to open 

their border to get tourist international from around the world. As important as, the purpose of 

ASEAN, to increase economy among members in region South East Asia. The borderless with the 

system like Schengen is able to use comparing in European Union and to run seems that system. 

 

 

 

 

 

 

 

 

 



 

Results 

 

Border and tourism in Europe 
 

In order to understand current EU policy regarding tourism it is important to give a report on the 

importance of the tourism sector for the EU economy. 

 

The UNWTO defines tourism as the activities of persons travelling to and staying in places outside 

their usual environment for not more than one consecutive year for leisure, business and other 

purposes not related to the exercise of an activity remunerated from within the place to visit.1 The 

tourism sector encompassed various fields such as hotels, airlines, car rental, restaurants, cruise, 

tourist coach companies. 

 

Since the end of WWII and the development of leisure societies tourism has become an economic 

sector in itself that has kept increasing over the last decade and generates high revenue. Indeed 

international tourists increased from 25 million in 1950 to 1.1 billion in 2014 and this figure is set 

to keep increasing by 2030 to reach 1.8 billion.2 This increase allowed to create service-driven 

economies and according to UNWTO the tourism sector accounts for 10% of the world’s GDP 

and employs 292 million people across the world and is expected to employ 387 million people in 

2027.3 

 

As of today, more than 50% of international tourist arrivals were in Europe, 457 of which in the 

European Union. France, Spain, Italy, Germany and United Kingdom are among the most visited 

countries in the world.4 (Figure 1)  

 

By 2030, it is estimated that Europe will receive 744 million tourists including 577 million in the 

EU28. Although, not the fastest-growing region, Europe should remain the most visited region in 

the world in 2030. Among the strengths of Europe as a touristic region are its infrastructure, its 

cultural diversity and its borderless policy (Schengen area). 

                                                             
1  "World Tourism Organization - Statistics and Tourism Satellite 
Account." http://statistics.unwto.org/sites/all/files/pdf/unwto_tsa_1.pdf. 
2  "Tourism Towards 2030 Global 
Overview." http://www.wise.co.th/wise/Knowledge_Bank/References/Tourism/UNWTO_Tourism_Toward_2030.p
df 
3 "TRAVEL & TOURISM ECONOMIC IMPACT 2017 WORLD." https://www.wttc.org/-/media/files/reports/economic-
impact-research/regions-2017/world2017.pdf. 
4 "Tourism and the European Union - European Parliament - Europa EU." 2 sept. 
2015, http://www.europarl.europa.eu/RegData/etudes/IDAN/2015/568343/EPRS_IDA(2015)568343_EN.pdf. 

https://www.google.com/url?q=https://www.google.com/url?q%3Dhttp://www.wise.co.th/wise/Knowledge_Bank/References/Tourism/UNWTO_Tourism_Toward_2030.pdf%26amp;sa%3DD%26amp;ust%3D1516713592301000%26amp;usg%3DAFQjCNGMZDDHNJrCnmZOJRtO1fa7Cw-4Mg&sa=D&ust=1516713592316000&usg=AFQjCNGAx-cvMCRn8WIBv4Fq2eB7mGVNLA
https://www.google.com/url?q=https://www.google.com/url?q%3Dhttp://www.wise.co.th/wise/Knowledge_Bank/References/Tourism/UNWTO_Tourism_Toward_2030.pdf%26amp;sa%3DD%26amp;ust%3D1516713592301000%26amp;usg%3DAFQjCNGMZDDHNJrCnmZOJRtO1fa7Cw-4Mg&sa=D&ust=1516713592316000&usg=AFQjCNGAx-cvMCRn8WIBv4Fq2eB7mGVNLA
https://www.google.com/url?q=https://www.google.com/url?q%3Dhttps://www.wttc.org/-/media/files/reports/economic-impact-research/regions-2017/world2017.pdf%26amp;sa%3DD%26amp;ust%3D1516713592300000%26amp;usg%3DAFQjCNHoL6c6GXOaslFrrxfVtb8ZD-FKJA&sa=D&ust=1516713592316000&usg=AFQjCNHC16x4a9yxPuSpteqFfBvEkURDhQ
https://www.google.com/url?q=https://www.google.com/url?q%3Dhttps://www.wttc.org/-/media/files/reports/economic-impact-research/regions-2017/world2017.pdf%26amp;sa%3DD%26amp;ust%3D1516713592300000%26amp;usg%3DAFQjCNHoL6c6GXOaslFrrxfVtb8ZD-FKJA&sa=D&ust=1516713592316000&usg=AFQjCNHC16x4a9yxPuSpteqFfBvEkURDhQ
https://www.google.com/url?q=https://www.google.com/url?q%3Dhttp://www.europarl.europa.eu/RegData/etudes/IDAN/2015/568343/EPRS_IDA(2015)568343_EN.pdf%26amp;sa%3DD%26amp;ust%3D1516713592302000%26amp;usg%3DAFQjCNGMZEKqnNrCMLubdHmd1AN7zjMNhA&sa=D&ust=1516713592316000&usg=AFQjCNHNHLKrZEZKFtFIQam1Xns54J_GoQ


 

Figure 1 : International tourist arrivals (in millions)5 

 

When analyzing figures about tourist arrivals in Europe, we can notice that most visitors come 

from within Europe, Germany, the UK, France and the Netherlands being the main market source 

of tourists (more than 33% of market share). Russia is also a major market source for EU tourism 

(5,9% market share). China, India and Brazil made up to 2.3% of the EU tourist arrivals in 2013.6 

In 2014 European countries (in the broader sense) received €383 billion for international tourism 

receipts. It includes receipts from food, drinks, accommodations, entertainment, shopping and 

other services. Tourism accounts for 5% of the EU GDP and employs 5% of the EU’s workforce 

with significant differences between member states. For instance, tourism makes up to 15% of 

Greece GDP and 2.7 % of Switzerland’s. 

 

The European commission considers the tourism industry as a strategic economic sector. Tourism 

indeed is the third largest socio economic activity in the EU (after trade & distribution, and 

construction sector).7 

                                                             
5 Ibid.  
6 Ibid. 
7 Ibid. 



Figure 2 : Travel receipts and expenditures in balance of payment 2011-2016.8 

 

With such important figures, Tourism is an important source of revenue for the EU. 

Consequently, tourism has become a major source of income for the EU and a strategic sector for 

its economy. 

  

                                                             
8  "Eurostat - Statistics Explained - Europa EU." http://ec.europa.eu/eurostat/statistics-

explained/index.php/Main_Page. 

https://www.google.com/url?q=https://www.google.com/url?q%3Dhttp://ec.europa.eu/eurostat/statistics-explained/index.php/Main_Page%26amp;sa%3DD%26amp;ust%3D1516713592304000%26amp;usg%3DAFQjCNGzkKsM67ME-8OqziZGeiPYi6H-Ww&sa=D&ust=1516713592317000&usg=AFQjCNFF1hOInd6miIHdOOP6nVi9iMgZWw
https://www.google.com/url?q=https://www.google.com/url?q%3Dhttp://ec.europa.eu/eurostat/statistics-explained/index.php/Main_Page%26amp;sa%3DD%26amp;ust%3D1516713592304000%26amp;usg%3DAFQjCNGzkKsM67ME-8OqziZGeiPYi6H-Ww&sa=D&ust=1516713592317000&usg=AFQjCNFF1hOInd6miIHdOOP6nVi9iMgZWw


 

and in the EU it has become an important economic sector for some countries (Greece, Spain, 

Portugal, France) 

 

 

 

 

 

 

 

 

 

 

 

 



Borders and Tourism in ASEAN countries 

 
                    

           

Tourist arrivals in ASEAN, by selected partner 
country/region               
as of 31 January 2017                     
 
Table 1.1 
                      

Country of origin/ 
partner country 

Number of tourist arrivals Share to total 

thousand persons Percent 

2011 2012 2013 2014 2015 2011 2012 2013 2014 2015 

Intra-ASEAN 
         37,733  

         
39,845  

         
46,154  

         
49,223  

         
45,992  

        
46.5  

        
44.7  

     45.2  
        

46.8  
42.2  

Australia 
           3,926  

           
4,060  

           
4,303  

           
4,384  

           
4,191  

          
4.8  

          
4.5  

          4.2  
          

4.2  
3.8  

Canada 
              594  

              
709  

              
769  

              
800  

              
834  

          
0.7  

          
0.8  

          0.8  
          

0.8  
0.8  

China 
           7,316  

           
9,283  

         
12,651  

         
13,059  

         
18,596  

          
9.0  

        
10.4  

        12.4  
        

12.4  
17.1  

European Union 28 
           7,355  

           
8,079  

           
8,695  

           
9,275  

           
9,570  

          
9.1  

          
9.1  

          8.5  
          

8.8  
8.8  

India 
           2,711  

           
2,840  

           
2,946  

           
3,071  

           
3,308  

          
3.3  

          
3.2  

          2.9  
          

2.9  
3.0  

Japan 
           3,664  

           
4,275  

           
4,724  

           
4,634  

           
4,703  

          
4.5  

          
4.8  

          4.6  
          

4.4  
4.3  

New Zealand 
              390  

              
358  

              
439  

              
458  

              
475  

          
0.5  

          
0.4  

          0.4  
          

0.4  
0.4  

Republic of Korea 
           3,862  

           
4,011  

           
4,873  

           
5,018  

           
5,839  

          
4.8  

          
4.5  

          4.8  
          

4.8  
5.4  

USA 
           2,838  

           
2,984  

           
3,178  

           
3,254  

           
3,382  

          
3.5  

          
3.3  

          3.1  
          

3.1  
3.1  

Russian Federation 
           1,299  

           
1,835  

           
2,460  

           
2,378  

           
1,513  

          
1.6  

          
2.1  

          2.4  
          

2.3  
1.4  

Total selected partner 
countries/regions 

         71,690  
         
78,279  

         
91,193  

         
95,555  

         
98,402  

        
88.3  

        
87.7  

        89.2  
        

90.9  
90.4  

Rest of the world 
           9,539  

         
10,946  

         
11,006  

           
9,529  

         
10,501  

        
11.7  

        
12.3  

        10.8  
          

9.1  
9.6  

Total tourist arrivals in 
ASEAN 

         81,229  
         
89,225  

       
102,199  

       
105,084  

       
108,904  

      
100.0  

      
100.0  

      100.0  
      

100.0  
100.0  

                      
Source        ASEAN 
Secretariat                     

                      
Note:  Details may not add up to totals due to rounding.                   

 

According with data in the table 1.19and 1.310, it showed that the tourism in ASEAN countries is 

depended of intra ASEAN or inter government inside ASEAN. So, it is the weakness of tourism 

in ASEAN countries. Each governments in ASEAN seems impressed not sure with the cooperation 

between their neighbors in South East Asia. If the ASEAN countries have a commitment to create 

a system to get easily international tourists not only tourists from South East Asia Countries but 

tourists from around the world. With the cooperation between their neighbors in South East Asia 

they can have high amount of international tourists from around the world based on comparing 

with Schengen schemas in European Union. 

                                                             
9 http://asean.org/?static_post=tourism-statistics  
10 Ibid. 



Tourist arrivals in ASEAN                     
as of 31 January 2017                     
  
Table 1.2 
                       

Country 

2011 2012 2013 2014 

Intra-
ASEAN 

Extra-
ASEAN 

Total 
Intra-

ASEAN 
Extra-

ASEAN 
Total 

Intra-
ASEAN 

Extra-
ASEAN 

Total 
Intra-
ASEAN 

Extra-ASEAN 

Brunei 
Darussalam1/ 

            
124  

              
118  

       
242  

              
116  

                
93  

              
209  

           
3,054  

              
226  

           
3,279  

           
3,662  

223  

Cambodia 
         

1,101  
           

1,781  
    

2,882  
           

1,514  
           

2,070  
           

3,584  
           

1,832  
           

2,379  
           

4,210  
           

1,992  
2,511  

Indonesia 
         

3,258  
           

4,391  
    

7,650  
           

2,608  
           

5,437  
           

8,044  
           

3,516  
           

5,286  
           

8,802  
           

3,684  
5,752  

Lao PDR 
         

2,191  
              

532  
    

2,724  
           

2,712  
              

618  
           

3,330  
           

3,041  
              

738  
           

3,779  
           

3,224  
935  

Malaysia 
       

18,885  
           

5,829  
  

24,714  
         

18,810  
           

6,223  
         

25,033  
         

19,106  
           

6,610  
         

25,716  
         

20,373  
7,064  

Myanmar 
            

100  
              

716  
       

816  
              

151  
              

908  
           

1,059  
              

219  
           

1,826  
           

2,044  
           

1,598  
1,483  

The Philippines 
            

332  
           

3,586  
    

3,917  
              

375  
           

3,898  
           

4,273  
              

422  
           

4,259  
           

4,681  
              

461  
4,372  

Singapore 
         

5,372  
           

7,799  
  

13,171  
           

5,733  
           

8,758  
         

14,491  
           

6,115  
           

9,453  
         

15,568  
           

6,113  
8,982  

Thailand 
         

5,530  
         

13,568  
  

19,098  
           

6,463  
         

15,891  
         

22,354  
           

7,410  
         

19,136  
         

26,547  
           

6,620  
18,160  

Viet Nam 
            

838  
           

5,176  
    

6,014  
           

1,364  
           

5,484  
           

6,848  
           

1,440  
           

6,132  
           

7,572  
           

1,495  
6,379  

ASEAN 
       

37,733  
         

43,496  
  

81,229  
         

39,845  
         

49,380  
         

89,225  
         

46,154  
         

56,045  
       

102,199  
         

49,223  
55,861  

                        
Source        ASEAN Secretariat                     
                        
Note:  Details may not add up to totals due to rounding off errors.                 

1/  Except 2013 and 2014, Brunei Darussalam data only covers visitor arrivals by air transport             
                        

 

In this table 1.211, it showed that each countries in ASEAN members got amount of tourists 

whether from inside ASEAN or outside from ASEAN. Indeed, each country have regulation for 

tourists and then each member of ASEAN countries have different for having visa to tourists. 

Malaysia and Singapore which they have regulated for changing visitor tourists visa to go to 

Malaysia and Singapore is easy. Because, Singapore and Malaysia making free visa to more than 

155 countries in the world. Even, Singapore and Malaysia are neighbors each other, so the tourists 

can visit two countries because its near and to visiting that two countries is easy as free visa to 

many countries in the world. 

 

 

 

 

 

                                                             
11 Ibid. 



 

Top ten country / regional sources of visitors to ASEAN     
as of 31 January 2017 
 
Table 1.3           

            

Country of origin 2013   

Country of origin 

2014 

  
Number of 

tourists 
Share to 

total 
Number of 

tourists 
Share to 

total 

  Thousands Percent thousands percent 

ASEAN 
           46,154            45.2  

ASEAN 
           

49,223  
          

46.8  

China 
           12,651            12.4  

China 
           

13,059  
          

12.4  

European Union 28 
             8,695              8.5  

European Union 28 
             

9,275  
            

8.8  

Republic of Korea 
             4,873              4.8  

Republic of Korea 
             

5,018  
            

4.8  

Japan 
             4,724              4.6  

Japan 
             

4,634  
            

4.4  

Australia 
             4,303              4.2  

Australia 
             

4,384  
            

4.2  

USA 
             3,178              3.1  

USA 
             

3,254  
            

3.1  

India 
             2,946              2.9  

India 
             

3,071  
            

2.9  

Russian Federation 
             2,460              2.4  

Russian Federation 
             

2,378  
            

2.3  

Taiwan (ROC) 
             2,061              2.0  

Taiwan (ROC) 
             

1,920  
            

1.8  

Top ten country/regional sources 
           92,046            90.1  

Top ten country/regional sources 
           

96,217  
          

91.6  

Rest of the world 
           10,153              9.9  

Rest of the world 
             

8,867  
            

8.4  

Total tourist arrivals in ASEAN 
         102,199  100.0  

Total tourist arrivals in ASEAN 
         

105,084  
100.0  

            

 

So, based on data comparing from European Union and in ASEAN. Removing state borders can 

gain benefit for sector of economy. The countries members in ASEAN can give their authority to 

regional boundaries to make international tourists easily to travelling. The effect domino is it will 

be increase the revenue of tourism, hotel, employment in ASEAN members countries, and then to 

increasing a rate of wealthy in ASEAN’s members countries. 

 

 

 

 

 

 

 

 



Discussions 

 

So, based on the data from two organizations ASEAN and European Union. The borders of 

European Union have deliberated to give territory and dignity for the international tourists to go 

there. There are ‘The Golden Triangle’, the golden triangle is referring to Thailand, Myanmar, and 

Lao PDR meet. The meaning of ‘The Golden Triangle’ is the Golden Triangle monument on the 

bank of the Mekong River.12 Based on the data from results section in the table of data tourism in 

ASEAN, Thailand, Myanmar, and Lao PDR  are different of the having total tourism either tourism 

inter ASEAN or tourism international. Because of Thailand have given more free visa to many 

countries. According the data of Thailand Embassies, there are 55 countries which had listed free 

visa travel to Thailand.13 And in Myanmar, the free visa had given for tourist is just for ASEAN 

members countries (8 countries) the other country in ASEAN’s members did not have agreements 

with the government of Myanmar to give the free visa to travel. Because of the political relation 

between Myanmar and Malaysia, so the Myanmar government do not give a free visa to Malaysian 

citizenship.14 For country Lao PDR, the government of Lao PDR only given to 15 countries that 

which able to visiting Lao PDR without Visa. In this case of ‘The Golden Triangle’ Myanmar and 

Lao PDR do not have the benefit of ‘The Golden Triangle’ because the government of Myanmar 

and the government of Lao PDR hardly to give the free visa travel to countries in International, 

moreover Myanmar had not given free visa for citizenship of Malaysia to travel Myanmar 

countries, on the other sides Myanmar and Malaysia are members of ASEAN. 

If the Myanmar and Lao PDR allowing to many international tourists travelling to their country it 

can be increasing economy the people of two countries. Many of countries of ASEAN still develop 

their infrastructure domestic, they assumes that growing infrastructure domestic is priority than 

infrastructure international between their neighbors. Although if the infrastructure of South East 

Asia is developing by all of members in ASEAN, the touristic sector will be rising. Besides that, 

there is assumption in South East Asia countries if they give a dignity of territory country, they 

will have colonialized by neighbors country if a country give a free to enter to person wants to go 

inside the countries.15 Even more, there are many territory in ASEAN region which conflict 

between neighbors in ASEAN. For the example of South China Sea disputes, China, Vietnam, 

Philippines, Taiwan, Malaysia, and Brunei Darussalam claiming that have a territory of South 

China Sea. Even though, Malaysia, Vietnam, Philippines, and Brunei Darussalam are countries 

members of ASEAN. So, there is tension arises among them can make the agreements of integrated 

of South East Asia in body of ASEAN will be threatened. So, the political problem in ASEAN is 

the most problem to get a commitment from South East Asia countries to make a integration of 

ASEAN to get achieving international tourists. It depends on each governments in South East Asia 

have relation to country around the world. 

                                                             
12 Helmut Wachowiak, ‘Tourism and Borders: Contemporary Issues, Policies and International Research’ ,    

Hampshire, Ashgate Publishing Limited, 2006, page. 10. 
13  http://www.thaiembassy.com/thailand/changes-visa-exempt.php 
14  https://www.mmtimes.com/national-news/22306-malaysia-visit-still-requires-a-visa.html 
15 Kaye Sung Chon, ‘Tourism in Southeast Asia: A New Direction’ , Binghamton, 2000, The Haworth Hospitality Press, page. 
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Travel and tourism is important for growing economy in ASEAN. In 2015, travel and tourism is 

contributed for the economy of ASEAN’s GDP 12,4%.16 According to that data, it shows that 

tourism and travel is alternative for the income each member countries in ASEAN. Since the long 

time the cooperation for free travel in ASEAN is only intra ASEAN countries, on the contrary 

there is a country in member of ASEAN which do not have good relation with one country, because 

of political problem. 

On the other side the successful of the Schengen Schema in European Union increasing the amount 

of international tourists. The basic reason of creating Schengen in European Union is to increasing 

the economic sight in Europe after the Second World War. Many countries in Europe have argued 

that, they need to improve their economy, trade, and cooperation between their neighbors in 

Europe. The EU have commitment for supporting tourism, many of the policies that had discussed 

by countries in Europe to development of tourism project to increase the economy in Europe.17 

Borderlands of the country usually is the region which underdeveloped, therefore the borderlands 

have a chance or possibility to get a tourist even the border is not hard and changing border to 

borderless to get more tourists to visit there.18 For example, many borders in European countries 

to be attracting tourist from international. Such as, Strasbourg in France with a region between 

France and Germany. Strasbourg is not simply a French town, historically Strasbourg was affected 

in the second world war has owned by Germany. Besides historical of colonization, Strasbourg is 

border region in Europe which famously and got attention from international tourists and domestic 

tourists from inside European countries.19 

In ASEAN, Singapore’s cross border tourism has many investment with Indonesia as well as 

Singapore and Indonesia is a neighbor from geography, many infrastructure, hotel, and touristic 

has develop in Singapore’s and Indonesia’s border. That can see in Batam, Batam is a area which 

border between Singapore, Indonesia, and Malaysia. Batam is a region in Indonesia have had very 

developed, moreover of the cooperation between Malaysia, Singapore, and Indonesia is good for 

the economy and tourism. 

According to the data of European Union, shows that the tourism sector had affected by Schengen 

Area (borderless policy) in EU. The hotels, airlines, and many substantial of tourism sector has 

boosted by the schema of borderless policy in EU. It can be achieved (borderless policy) by 

cooperation between neighbors at the same region. Instead of political stability, European 

countries has also a problem by that. In fact of historically of Second World War that devastating 

very big part in Europe. But, they still have make a commitment to create the borderless policy 

system in Europe. Because of, the advantage of borderless to boosting economy in European Union 

members countries. So, in 1995 the European Union they have had still low for the tourist from 

international. But, after few years by the function of Schengen in European Union, each countries 

had benefits of the schema of borderless policy in Europe which was made by European Union. 

 

                                                             
16  https://www.dbsinsights.com/wp-content/uploads/2016/07/160608_insights_aseans_tourism_boom.pdf  
17 Carlos Costa, Emese Panyik, Dimitrios Buhalis, ‘Trends in European Tourism Planning and Organisation’ , Bristol, 
Channel View Publications, 2013, page. 68.  
18 Ibid. page. 71. 
19 Michelle M. Metro-Roland, Daniel C. Knudsen, Charles E. Greer, ‘Landscape, Tourism, and Meaning’ , 
Hampshire, Ashgate Publishing Limited, 2008, page. 32.  



 

 

 

Conclusions 

 

By the explication of all of this paper, it totally sure that border is a barrier for gaining international 

tourists. In case of ASEAN members countries they are not have a borderless policy, such as 

Schengen Area (borderless policy) in European Union. It needs of commitment of members 

countries in ASEAN to make a borderless policy to increasing international tourists. If there are 

tourist from around the world wants to travelling in South East Asia countries, the region can 

boosting the economic among others countries ASEAN. But, only few of members countries in 

ASEAN whose making borderless their country. In the other side, ASEAN has a big population if 

the total population in that region. The problems to having a borderless policy in ASEAN is 

political problem each countries. To opening their border it depends of the government of country 

in ASEAN having relation with other countries. Moreover, inside of members countries of ASEAN 

there is no cooperation touristic between Malaysia and Myanmar. It is marked with hardly for 

Malaysia citizenship to travel into Myanmar because they need a visa to go inside Myanmar. And 

then for the border in ‘The Golden Triangle’ of three countries (Thailand, Lao PDR, Myanmar) 

have not maximize to get benefit by there are. Because of limited of country who can visiting that 

three countries. The cooperation in ASEAN body is not maximal.     

In comparing with European Union with the system of borderless policy (Schengen Area). 

European Union have very big amount tourists from around the world because of borderless policy, 

neighbors of each other in European Union have many advantages to growing economy each 

countries inside European Union. Furthermore, the effect economy will be pushing other domain 

which seems relate with the economy. Domain of hotel, tourism, infrastructure, and airplanes are 

highly grew. A country can also making relations with their neighbors, in fact the borders areas 

usually an area which under develop and after the cooperation in Europe after second world war. 

The border in Europe has changed to borderless. To increasing economy after second world war 

which had make the living of peoples in Europe miserable.  

It is important of ASEAN should be study how the works and successful of Schengen Area in 

European Union. The cooperation in ASEAN not only between inter government inside them. But 

ASEAN should have the frameworks and to commit together with all of members countries 

ASEAN to make agreements by approaching their neighbors to neighbors by convincing the 

benefits of borderless policy among regional South East Asia. And countries in ASEAN should 

relieves their egos with the problem and influencing relation between neighbors. So, time after 

time ASEAN would have long term investment for all of members ASEAN.   
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